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. 3 Pre-Launch Essentials
Marketing to Know Before Your
Blueprint Brand Goes Live

1. Understand Your Audience

Read the room before entering it. With an array of digital tools to gauge customer
demand (social, online reviews, surveys, etc.), you have a cheat sheet for your offerings
right at your fingertips. Specifically, you'll want a snapshot of your audience’s
demographics, interests, where they prefer to engage with content, and if there is a
need in the market for your offerings.

Action: Determine
your starting point
by defining your
audience’s #1 goal
and #1 struggle.

Why this matters: If you're speaking to everyone, no one is listening.

2. Define Your Offer

Don't just consider the products and services you're selling. Think about the problem you're solving,
transformation you're bringing, and how you're improving your audience’s quality of life.. This not only becomes
the blueprint for marketing communications, but will set the tone for your overall brand’s promise,

Action: List the top 3 results
your audience gets from
working with you. Those will
be your unique selling points.

Why this matters: People don’t buy tasks and products, they buy outcomes,
saved time, convenience, and quality.

3. Establish Your Brand’s Sto

With storytelling at the pulse of successful brands and personalities, you'll want to map
out your brand's “who, what, and why.” If you are an individual or consultant, you can
use this opportunity to dive into your expertise and position yourself as a key thought
leader in your respective industry. Service providers can dive into their passion for
problem solving and what really drives you.

Action: Free-write
bulletpoints that
explains your brand'’s

personality, how you
Why this matters: Marketing is a long game. Over time, your story becomes your EERFYNRTEWIITIN

brand’s heartbeat, allowing you to gain brand awareness, customer trust, and a yourself, and what sets

loyal base. It's also what sets you apart from your competitors. you apart from
competitors with similar

offerings.




Want help building your
launch the right way?

Join the Branding U Pre-Launch Virtual Marketing
Workshop, where I'll dive even deeper on Do’s and Don'ts
of building your brand in the pre-launch stage. Walk away
with a simple, actionable launch plan backed by 10+ years
of expertise in content strategy, email marketing &
nurturing, website optimization, and audience activation.

Morgan Stewart

Owner

Branding U, LLC

Marketing Consulting & Learning Community

About Branding U:

Branding U is a marketing consultancy and educational
resource for small businesses, enterprises, and
government agencies & institutions. We equip creators
with the tools, strategy, and confidence to grow with
purpose, not pressure.

Through marketing education, content strategy, and
systems, we help brands show up, scale up, and speak to
the audiences that matter most. Learn more about our

story here!

Stay Connected!
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